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GREEK CITIZENS’  
INVOLVEMENT IN THE EU
REPORT OF A QUALITATIVE STUDY IN GREECE
Focus Bari

SYNTHESIS	  DECEMBER 2013

his Synthesis presents the results of a group discussion held in Greece on 11 December 2013 on the sub-
ject of citizens’ involvement in the European Union. It is part of a wider citizenship project managed by 

Notre Europe – Jacques Delors Institute, with the support of national partners of the European Qualitative 
Network coordinated by OPTEM, on behalf of the European Commission.

Introduction

This report presents the results of a group discussion 
held in Greece on 11 December 2013 on the subject of 
citizens’ involvement in the European Union.

It is the Greek section of a pan-European qualitative 
study involving 18 of the member states.

In each country the study was carried out by the 
national partner of the European qualitative network 
coordinated by optem: in Greece by focus Bari.

This study forms a part of a wider citizenship project 
managed by Notre Europe – Jacques Delors institute 
on behalf of the European commission.

BOX 1   �Composition of the group of respondents
Gender	 Age
Women: 4	 20-34 years: 3
Men: 5	 35-49 years: 3
	 50-60 years: 3
Social class
Lower-middle social class: 4 (professions of head of household: 1 manual 
worker, 3 non managerial office employees) 
Higher-middle class: 5 (professions of head of household: 2 middle man-
agement employees in the private sector, 1 middle management employee 
in the public sector, 1 member of a liberal profession, 1 small business 
owner)
Political opinion
The respondents were also recruited so that diverse political opinions were 
represented in the group.

1. Initial thoughts about the European union

Strong disillusionment and skepticism is expressed 
in relation to the EU today

The Greek economic crisis that followed European 
and global recession has radically affected percep-
tions and stances of Greek people towards the EU.

It is recognized that, due to the crisis in Greece and 
other southern-European countries, all nations tend 
to adopt a more nationalistic attitude, letting the 
“ideal” of a unified Europe aside

Moreover, it is evidenced that the EU as an institu-
tion cannot tackle or proactively avoid crisis sit-
uations that strongly affect weaker countries, such 
as: unemployment, salary cut-downs, deterioration of 
the quality of living, etc.

As a result, respondents feel that the EU has some-
how failed to respond to its role as a “protection 
net” for its member-states

On a spontaneous level, the following concerns on 
the nature and the mechanisms of the EU are 
mentioned:
•	 A union based on inequalities, intensified due to 

economic crisis 
“Decisions are directed by the strongest member 
states, we, as the weak ones, have to suffer them, 
whether we like it or not”
“Heterogeneity is becoming stronger lately… 
states are after their own interests, not caring for 
the common good”

•	 Evident economic gap – the euro has affected 
national economies of weaker member states in a 
negative way and on multiple levels
“At first, a common currency seemed a positive 
thing… now we are not sure at all”
“Due to the euro, Greece is in a crisis right now 
and prices continue to rise”

T
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“How can we speak of a union, when salaries in 
northern Europe are 4 times up the Greek ones?

•	 A strong feeling of insecurity stemming from 
differences between national interests
“Our lives and our future depend on the decisions 
taken by some member states, not the EU as a 
whole”
“Each country sets different priorities: national 
security, immigration and border protection are 
essential for us, while they mean nothing for coun-
tries like Belgium”

•	 A rather pessimistic and passive attitude is 
overall expressed, especially by mid- and older-
aged respondents (40+ y.o.)
“The European union is like a dream which is grad-
ually becoming a nightmare”
“There is no common vision for a united Europe 
anymore”

On the other hand, positive aspects of the EU are 
also recognized, even though, again due to the eco-
nomic crisis, the benefits are rather “theoretical” 
and interesting only when they touch upon indi-
vidual interests
•	 Freedom to travel, study and work in any 

member state: especially significant for younger-
aged respondents (20-34 y.o.)
“The Erasmus program… you can spend some 
studying time abroad”
“No need for visa or even a passport”
“More working opportunities in other European 
countries”

•	 Financial support and trading/business 
opportunities for Greece through support pro-
grammes: especially significant for higher-mid-
dle class respondents (esp. Entrepreneurs)
“Market freedom – you can do business 
internationally”
“Subsidies to support private businesses and 
large-scale projects”
“Without EU funding, Greece would not have the 
infrastructure it has today”

Finally, a legislative and political effort to estab-
lish a common set of rules is recognized as a posi-
tive step by some higher-middle class respondents
•	 Protection of human and children’s rights and the 

European court are characteristic examples of 
“positive” action by the EU

In sum, the EU is viewed as a financial union that 
mainly caters for the interests of its strongest mem-
ber states, while offering, at the same time, some 

opportunities to transcend national frontiers and 
access an international “audience” (either market or 
culture)
“Even the fact that EU headquarters are set in The 
Hague, Brussels and Strasbourg carries a symbol-
ism… Madrid, Athens, Sofia are mere followers, not 
active contributors”

While, it is also recognized that on a national level, 
opportunities offered were not well-exploited, 
thus creating a feeling of disappointment both for 
the EU and the national institutions
“We are also to blame ourselves… for years we 
thought of the EU as a milking cow only” 

2. �Sources of information and knowledge  
on the EU

To begin with, low interest in pro-actively learning 
about the EU, if not somehow linked to national or 
personal issues and interests is expressed
•	 All respondents recognize that, unless informa-

tion is “thrown upon” them, or unless they have 
specific queries, they do not tend to look for 
relevant information 
“I frequently visit the site of the European parlia-
ment, due to work… i need to be up to date on new 
programs and funding but, other than that, i am 
not interested much”
“We have other things in our mind… we strive to 
survive nowadays, getting informed on the EU is 
a luxury”

Main reasons for this “passive” attitude:
•	 The European union is a distant, chaotic and 

bureaucratic institution and, due to the crisis 
and the predominance of stronger member states 
over the weaker ones (such as Greece), there is no 
clear reason to get actively involved (unless look-
ing for specific information)

•	 Too many EU institutions, bodies, etc., each 
offering fragmented pieces of information
“You do not know where to start from”

•	 Too many “filters” in the final information “out-
put” so far: EU interests, national/member state 
interests, media interests – thus, making overall 
updating non-trustworthy overall

•	 An overall feeling that individual saying is very 
weak –up to non-existent 

•	 Low understanding of EU’s broader/political 
role or individual functions, since its main per-
ceived nature is of financial/funding nature
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Thus, overall knowledge on the EU and what it stands 
for is based on: 
•	 Accumulated pieces of information/knowledge 

through the years (for older-age respondents)
•	 Own experiences through travelling in other 

European countries or doing business with 
European organizations (for younger-age and 
higher-middle class respondents)

•	 Mass media references, mainly TV political 
debates among local politicians or reports on EU 
decisions that affect the country

Spontaneously, the main source identified as most 
adequate and appealing is the internet (ESP. For 
higher-middle class), directly followed by TV (ESP. 
By lower-middle class)
•	 The internet (esp. Official sites of EU institu-

tions) is perceived as the most adequate and reli-
able source: trans-national reach and free-
dom of access (whoever, whenever, wherever), 
fit perceptions on the EU. However, a sense of 
“formality” and bureaucracy is evidenced in 
EU official sites, which does not allow for stron-
ger involvement; in other words, EU informative 
sources reflect its distant, non-personalized char-
acter and attitude, serving only as a “database” of 
general information and specific programs

•	 TV, on the other hand, is overall not well appre-
ciated nowadays, especially since, in Greece, 
public-interest TV channels (the traditional 
“carriers” of EU messages) are at the moment 
under re-organization and do not broadcast for 
a few months; privately-owned TV channels, on 
the other hand, are considered neither credible, 
nor willing to objectively inform the public on 
EU-related issues
“The only reason a privately owned TV channel is 
willing to offer further information on the EU is 
only if the owner has some tangible benefits out 
of it”

In sum, in a country and society that strongly feels 
that the EU is a distant, not particularly intriguing 
institution, information needs to avoid as many 
“filters” as possible
•	 Direct, personalized, “interesting” infor-

mation which is easily accessible is the main 
objective

3. Questions regarding the future of the EU

As already stated, respondents recognize that the 
EU “ideal” is jeopardized nowadays by the aug-
ment of national interests and trans-national 
inequalities
•	 A shift towards common European values 

is desired by Greeks, to counter-balance cur-
rent perceptions and shortcomings (as stated in 
chapter 1)
“We have to re-invent what unites us; all we hear 
about is on what sets us apart”

•	 Notions like “democracy”, “collaboration”, 
“solidarity”, “justice” were often mentioned 
during the discussion, mainly as areas in which 
the EU-related information should focus
“Once, we believed that a European identity is pos-
sible… now i strongly feel that we, as Europeans, 
have not worked hard enough to reach this goal”

•	 However, respondents recognize that achieve-
ment of “balance” is difficult, since the EU 
ideal should at no point overshadow national 
strategies, beliefs and mentalities
“Why should Europe direct me on what is right or 
wrong… we have our own national representatives”

•	 On top, especially higher-middle class respon-
dents recognize that own passivity and focus 
on individual interests (as opposed to common 
good) has contributed to the current situation
“We also need a mentality change… each nation 
and each culture could have contributed more 
creatively, but we did not. Now, i am afraid it could 
be too late for all”

Given the situation today, as extreme focus on eco-
nomic relations and interests among EU member 
states has proved inadequate to represent what EU 
stands for, two main tendencies on the future of 
EU emerge:
•	 The disappointed ones (mainly older age and 

lower-middle class respondents) can only be moti-
vated through financial incentives/support (to 
the country and the Greek people) so as for EU to 
re-establish its credibility in their eyes
“When we were in need, they did not protect us; 
they just made it harder for us… what kind of 
union is this?”

•	 The “conscious” ones (mainly younger ages 
and higher-middle class respondents) feel that a 
political consensus/union is essential, on top 
of the economic one, even though they recognize 
how difficult this could be
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“The natural evolution should be a common con-
stitution and a higher power to the European par-
liament instead of the commission. If we want a 
unified Europe, we need to have at least a common 
set of rules”

In any case, for both tendencies, it seems that the 
need for intervention on how the EU is struc-
tured nowadays is needed – an “intervention” simi-
lar to the one realized when member states embraced 
the common currency
•	 To this respect, in terms of what citizens need to 

“learn” about, the most crucial issue is where EU 
is heading, so as to clear the blurred picture of 
today: a mid- or long-term plan, related to a new 
(or renewed) EU vision 

•	 In other words, they need to know more on 
common political decisions/consensus so as 
to experience the desired sense of unity 
“The problem is that all information we get is 
about the differences between member states. 
There is no common political directive, something 
that says to the world: “this is what Europe as a 
whole believes on this issue”

4. �Current means of expression 
of citizens’ views

Since the EU is regarded as an overall distant and 
complex institution, for Greek respondents it seems 
almost “natural” and acceptable that their voice 
cannot be heard
•	 Up to now, it is perceived that the EU follows a 

“top-to-bottom” approach in relation to infor-
mation released for the public: citizens do not 
need to bother, since all decisions are on a high 
political/negotiation level

•	 Moreover, since the EU is perceived to have a 
“consultative” rather than an “authoritative” 
role in comparison to national governments, it is 
highly understood that decisions and actions 
are first filtered on a national level and, then, 
final decisions are publicized�  
Given that Greeks are in a state of parallel dis-
illusionment about national politicians, as 
well, these filters are passively taken for granted, 
however not necessarily accepted nor positively 
evaluated

•	 Finally, since it is perceived that national inter-
ests transcend “common” ones, the media and 
political representatives tend to stress differ-
ences rather than consensus

“For instance, on the issues of Syria and Serbia 
Greece had a stand-alone approach and this was 
promoted through national media? I never came to 
listen to actual EU arguments, only their criticism” 

On the other hand, the idea of citizens having direct 
access to the EU so as to make their voice heard is 
positively received, since:
•	 It constitutes a form of “intervention” in EU 

operations as perceived today (in line with what 
Greek respondents need): a grass-roots rather 
“top-down” approach is quite appreciated, espe-
cially since the EU is perceived to having become 
stagnant

•	 It is a step towards a “Europe of people” rather 
than today’s “Europe of economies and inter-
ests”: it creates expectations that the EU is in 
a transformational process towards reaching 
out to its citizens

•	 It could motivate citizens out of their passiv-
ity and make them contribute more creatively; 
of course, as recognized by respondents them-
selves, this will be a gradual, slow process and 
citizens will only be convinced if thy experience 
in practice that their voice is heard 

However, a more “grass-roots” approach is not 
necessarily activating for all, since some citizens 
(especially those more disappointed) tend to “enjoy” 
their passivity
“I am not optimistic at all. I do not think i can affect 
top-level decisions by expressing my opinion”

Main issues mentioned as worth knowing more about 
(and contributing, as well) are EU scope and future 
actions on:
•	 Taxation: mainly due to current discussions on 

the potential of a common taxation system among 
EU members

•	 The future of EU itself: how EU officials envision 
it and where this could lead Europe as a whole 
and individual communities

•	 Protection of human rights and minority rights
•	 Protection of the quality of life for its people: 

especially important for Greece, at a time of crisis
•	 External relations: EU theses on its relations with 

china, the USA, etc.
•	 Border protection: how EU safeguards that more 

“vulnerable” member states (Italy, Greece) are 
not fighting against illegal immigration on their 
own
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5. �Perceptions of new ways for citizens  
to get their voice heard

As already stated, “generally informative” cam-
paigns or messages are not considered relevant 
in this moment.
•	 It is interesting to notice that, during this “brain-

storming” session, traditional campaigning 
vehicles (TV ads, leaflets, etc.) Were not men-
tioned at all

•	 Respondents tended to focus on ways that pro-
mote the exchange of opinions and ideas and 
have a more interactive nature

Most prominent ideas that emerged during 
discussion:
•	 A pan-European TV channel, expressing what 

European mentality and “future” is about
“Such an institution like the EU should have its 
own means to inform and interact… they should 
have their own TV channel”

•	 A representative citizen’s forum, to collect 
ideas and evaluate policies
“Like a jury, people from different countries, 
selected to have different backgrounds that offer 
their opinion and input on decisions to be taken”

•	 A support group per commissioner, com-
prised by citizens, to collect opinions, form 
a “grass-roots” body and consult in significant 
issues 
“Since i cannot reach the commissioner directly, 
nor the members of the European parliament, such 
a group can collect my petitions or even ideas and 
communicate them to the respective bodies… in 
such a way, they would be obliged to listen to what 
we have to say; now they are not”

•	 An online voting system, asking for opinions 
and stances
“In many cases, internet voting have made a differ-
ence… this could also happen here”

•	 A friendlier, more interactive internet site 
(compared to official sited of EU bodies) of infor-
mative character that offers updates on every-
thing that is new 
“Like news portal, dedicated to the updating on 
main EU subjects. One can choose which sections 
interest him and news can come through e-mail or 
Facebook”

On top of these propositions, the idea of pan-
European referenda on “socially significant” issues 
was also discussed

•	 Referenda as a form of direct democracy are of 
ambivalent value, however it seems that in some 
cases, they can enhance the European identity 
and ensure a sense of “belonging” 

•	 Subjects of interest could initially be mainly 
“soft” issues (not entailing economic decisions 
or external politics) in which a consensus is 
necessary
“A referendum on whether Greece should abandon 
the Eurozone, for example, could be really cata-
strophic. A referendum on whether homosexual 
couples should have the same rights as heterosex-
ual ones, however, could make sense”

6. �Assessment of several propositions 
for improving citizens’ involvement

As stated above, given the current situation in Greece 
and overall disillusionment by the EU, “passive” 
informative campaigns are not well-appreciated

Greek respondents ask for more direct ways to 
access the EU and have their voice heard, so as 
to safeguard that intermediate “filters” (ESP. By 
national authorities) are avoided 

Thus, most positively evaluated propositions include: 
a, e, g which constitute “direct democracy” exam-
ples, and somehow ameliorate the distant and 
impersonal character of the EU

Negatively evaluated propositions are: b, d, f which 
entail intermediate “filters” (mass media organi-
zations, political parties, etc.) And thus are perceived 
as a tool to promote individual interests

On top of these propositions, the establishment of 
referenda (as described in the previous chapter) and 
a direct medium for ongoing provision of infor-
mation (e.g. The TV channel) are well-appreciated

A. �An information service on the functioning of 
the EU and EU policies, comprising an infor-
mation office open for the public in every 
large city, a web site, and a service quickly 
answering any questions asked by telephone, 
mail or email.�  
Quite positively evaluated, as a one-stop-shop 
for information provision by specialized person-
nel. It has to be noted that none of the respon-
dents linked it to the “Europe direct” service 
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•	Mainly perceived useful for the discovery of 
new “opportunities”: EU funding programs, 
work positions, etc. However, not considered 
adequate to inform citizens on broader politi-
cal or economic decisions and directives 

•	Its main positive aspects: personalized pro-
vision of information, multiple channels to 
address different citizens, decentralization 
(existence in each major city), creation of new 
jobs

B. �Debates to be organised in major media 
between average citizens and experts of EU 
issues on the directions taken by the EU.�  
Respondents react rather negatively, since the 
proposition has to follow national/local “rules” of 
the media market and, thus, there is no fruitful 
ground for its elaboration
•	Public interest TV channels are practically 

non-existent in Greece and generally attract 
limited viewership

•	Privately owned TV channels are considered 
part of the “status quo”, promoting individ-
ual economic or political interests and, thus, 
not objective

C. �Opinion polls on the EU organised regularly 
in the whole of Europe, allowing citizens to 
know both what their fellow countrymen and 
what the citizens of the other countries think. 
A rather ambivalent proposition; degree of 
acceptance highly depends on respondents’ 
profile (the younger ones being more accepting, 
overall) and on the main issues that such a poll 
promotes/communicates; from some of the higher-
upper class respondents similarities to the euro-
barometer were mentioned
•	On the positive side: a chance to express 

own opinion and, at the same time, compare 
opinions with other European citizens; how-
ever, to be effective, polls should be handled 
as a chance to start a discussion on its results 
through various means

“For such an initiative to be productive, it needs 
strong advertising so that people are interested 
and expect the results in anxiety. And it also needs 
to be analyzed on TV or other media” 
•	On the negative side: not “exciting” or “intru-

sive” enough; participation in a poll is a rather 
indirect way to express own opinion while, 
at the same time, individuality is lost in the 
analysis

“Numbers are not enough to express a mental-
ity. I want the freedom to express myself as an 
individual”

D. �The possibility, given several times per year, 
to meet with your members of the European 
parliament or other EU politicians in the 
vicinity of where you live.�  
A rather non-interesting proposition, which 
resembles a pre-election campaign more, 
rather than a structured tool for exchange of opin-
ions and ideas
•	Overall, the European parliament is not con-

sidered adequate as a country’s EU repre-
sentatives are believed to represent national 
interests instead of the EU positions; thus, a 
discussion on a national level will eventually 
confirm local theses, rather than expand the 
horizons through a trans-national perspective

E. �Consultations through the internet organ-
ised by the European commission whenever 
major decisions have to be taken in the EU, 
open to all citizens.�  
One of the most interesting and appealing prop-
ositions, of intrusive and interactive character
•	The internet is overall perceived as a power-

ful tool to affect decision-making and make a 
difference, because of its “open” character and 
the possibility to exchange views on the subject

•	The proposition has a dual value: both as a 
means to express own opinion and as a tool to 
learn what other citizens believe on the issue

•	The only concern (raised mainly by women and 
older ages) is whether one will be actively 
motivated to participate; to this respect, a 
communication campaign is deemed neces-
sary, so as for citizens to be intrigued 

“We Greeks do not have a participating culture, 
overall. Only if the subject is interesting and you 
come across it, through Facebook, from example, 
will you be urged to contribute” 
“It depends on the subject and on how it is pre-
sented on the site; if all Europeans citizens partici-
pate, it will eventually become chaotic, it needs to 
be well-structured” 

F. �Similar consultations, organised by our national 
government.�  
The addition of a national filter is negatively 
evaluated
“It will be filtered based on national interests, thus 
it beats its purpose”
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“When localized, there is no value in it any more… 
the point is to exchange views with other people 
abroad, not with other Greeks – i already know 
what Greeks think”

G. �an interactive service using the internet and 
social networks, to collect on a permanent 
basis citizens’ views, wishes or criticisms on 
directions taken by the EU.�  
The most free, open and direct proposition of all, 
well-appreciated by all respondents
•	On the positive side: easy, simple, effective 

contribution, based on tools that citizens use 
every day; freedom of expression is ensured

•	On the negative side: the danger of such tool 
becoming chaotic is stressed by the respon-
dents; they stress out the importance of a flex-
ible but well-defined structure based n the-
matic categories and the need to somehow 
bridge linguistic differences
“How will i understand what Germans say? 
Automatic translations are not good enough and 
often lead to misunderstandings. And, on top, 
how will i be able to focus on the subject that 
really interests me?”

H. �Information campaigns to be developed much 
more actively than in past years, in order to 
encourage citizens to involve themselves in 
the debates that are to take place and to take 
part in the coming election of members of 
the European parliament next spring.�  
The most “expected” means of communica-
tion: indispensible so as to inform on forth-com-
ing actions and boost interest in the forthcoming 
elections
•	Mass media campaigns on all future actions 

are considered necessary, so as to introduce 
them to the people and create an initial interest 
to participate

“This is not a proposition… whatever they do; they 
first have to let us know it exists!”
•	Especially in view of the forthcoming elections 

and given that Greeks are currently less inter-
ested in participating, due to economic cri-
sis, it is imperative that campaigns are run, so 
as to explain what is at stake nowadays

“It is part of the game; of course they should 
run campaigns. Now that Europe is in a critical 
moment, they need to tell us why we should vote; 
if they leave this to national authorities, the elec-
tions will turn into a local political debate and 
their meaning will be lost”

APPENDIX - DISCUSSION GUIDE

ποιοτικη ερευνα στην εμπλοκη των κατοικων

στην ευρωπαικη ενωση

(δεκεμβριος 2013)

οδηγος συζητησης  

(εισαγωγη: ζητειται απο καθε συμμετεχοντα να 
παρουσιασει τον εαυτο του, της με λιγα λογια, λεγο-
ντας ποιος, ποια ειναι και τι κανει κ.λπ.)

Θεμα 1

Βρεθηκαμε εδω σημερα ολοι μαζι  για να συζητη-
σουμε σχετικα με την ευρωπαϊκη ένωση.

Θα μπορουσατε παρακαλω να μου πειτε τι αρχικα 
σας ερχεται στο μυαλο ακουγοντας ευρωπαϊκη 
ένωση;
•	 αυθορμητες αντιδρασεις
•	 διερευνησε:

•	τη φυση των θεματων που αναφερθηκαν αυθορ-
μητα σχετικα με την ευρωπαϊκη ένωση

•	θετικες και αρνητικες αποψεις σχετικες με την 
ευρωπαϊκη ένωση

•	το βαθμο του αρχικου ενδιαφεροντος και της 
εμπλοκης των ερωτωμενων για θεματα σχε-
τικα με την ευρωπαϊκη ένωση

Θεμα 2

Τωρα, σχετικα με οτι ξερετε και με το τι πιστευετε 
σχετικα για την ε. Ε. : απο που αυτη προερχεται;

Απο ποιες πηγες πληροφορησης ενημερωνεστε η 
ακουτε αποψεις σχετικες με την ε.ε. – παιρνοντας τη 
λεξη «πηγες» με την ευρυτερη εννοια, που κυμαινο-
νται απο επισημες πηγες πληροφορησης μεχρι ανεπι-
σημες συζητησεις με φιλους η αλλους ανθρωπους... ;
•	 αυθορμητες αντιδρασεις
•	 διερευνησε:

•	το βαθμο της διαφοροποιησης των πηγων που 
αναφερθηκαν

•	τη φυση των εισαγομενων πληροφοριων του 
καθενος

•	ενδιαφερον / αξιοπιστια του καθενος 
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Θεμα3

Παμε τωρα να συζητησουμε πιο συγκεκριμενα για το 
μελλον της ευρωπαϊκης ένωσης και να κανετε ερω-
τησεις που εχετε κανει και στον εαυτο σας για αυτο 
το θεμα.

Υπαρχουν ορισμενες πτυχες που θεωρειτε σημαντι-
κες και θα θελατε να ξερετε και να κατανοησετε 
καλυτερα οσον αφορα τον τροπο με τον οποιο η ε. 
Ε. Δουλευει και τις οδηγιες που παιρνει – καθως δεν 
μπορειτε να παρετε ολες τις πληροφοριες που θα 
θελατε απο τις πηγες που αναφερατε νωριτερα.

Για ποιες πτυχες θα επιθυμουσατε να μαθετε 
περισσοτερα;
•	 αυθορμητες αντιδρασεις
•	 διερευνησε:

•	γενικες εντυπωσεις του καλου η του κακου 
βαθμου γνωσης/ ικανοποιησης των θεματων 
αυτων.

•	την αντιληψη των μεγαλων προκλησεων για 
την ε. Ε. Τα επομενα χρονια.

•	εκδηλωσεις απο τους ερωτηθεντες της ανα-
γκης για καλυτερη γνωση και κατανοηση- σε 
ποια αντικειμενα πιο συγκεκριμενα; σε τι 
αυτες οι πληροφοριες που διατιθενται σημερα 
για τα θεματα αυτα δεν ειναι ικανοποιητικες;

Θεμα 4

Ως πολιτης, θα πρεπει να εισαι σε θεση να εκφρα-
σεις τη γνωμη σου  και να ακουστει η φωνη σου οσον 
αφορα τις μελλοντικες κατευθυνσεις της ευρω-
παϊκης ένωσης – αν θα εγκρινεις η θα απορριψεις 
τετοιες η μια τετοια κατευθυνση, η για οποιοδηποτε 
αλλο λογο..

Πως μπορειτε να το κανετε αυτο σημερα;
•	 αυθορμητες αντιδρασεις
•	 διερευνησε:

•	αντιληπτη ευκολια/ δυσκολια να εκφραστει 
καποιος και να κανει τη φωνη του να ακουστει  
για θεματα σχετικα με την ε. Ε. – με ποια μεσα;

•	αντιληπτοι λογοι του γιατι ειναι δυσκολο. 
•	ειδικα θεματα για τα οποια οι ερωτηθεντες 

θα θελουν ιδιαιτερως να εκφρασουν τη γνωμη 
τους και να ακουστουν ως πολιτες. Προσδοκιες 
απο αυτη την αποψη.

Θεμα 5

Καποιος μπορει να σκεφτει διαφορα μεσα με τα 
οποια οι ευρωπαιοι πολιτες σαν κι εμας θα μπορου-
σαν να κανουν τη φωνη τους να ακουστει.

Επιτρεψτε μου να προτεινω να προσπαθησουμε να 
σκεφτουμε καθε δυνατο μεσο, απλα αφηνοντας τη 
φαντασια μας να τρεξει,  χωρις να εγκαταλειψουμε 
μια ιδεα, ακομη και αν δεν γνωριζουμε προς το παρον 
πως θα μπορουσε να εφαρμοστει στην πραξη.

Τι θα μπορουσαμε να φανταστουμε;
•	 αυθορμητες αντιδρασεις.
•	 παρακινησε τη δημιουργικοτητα της ομαδας 

ενθαρρυνοντας τους ερωτωμενους να «πηδουν» 
απο τη μια ιδεα στην αλλη.

Θεμα 6

Τωρα προκειται να σας υποβαλλω σε διαφορες ιδεες 
που εχουν τεθει νωριτερα, σχετικα με τα μεσα που 
θα μπορουσαν να τεθουν σε εφαρμογη με σκοπο να 
επιτρεψουν στους πολιτες να ακουστει καλυτερα η 
φωνη τους για θεματα που αφορουν την ε. Ε. 

Θα σας ρωτησω τι γνωμη εχετε για το καθενα.
•	 καντε τους ερωτηθεντες να αντιδρουν σε καθε 

προταση με τη σειρα, ζητωντας τους για την 
καθε προταση το βαθμο του ενδιαφεροντος τους 
καθως και τους λογους.

A. �μια υπηρεσια πληροφοριων για τη λειτουργια της 
ευρωπαϊκης ένωσης και τις πολιτικες της ε. Ε. , 
συμπεριλαμβανοντας ενα γραφειο πληροφορησης 
ανοιχτο για το κοινο σε ολες τις μεγαλες πολεις, 
μια ιστοσελιδα και μια υπηρεσια που θα απαντα 
γρηγορα σε τυχον ερωτησεις μεσω τηλεφωνου, 
ταχυδρομειου η e- mail.

B. �συζητησεις που θα οργανωνονται σε μεγαλα μεσα 
ενημερωσης μεταξυ του μεσου ορου των πολιτων 
και των ειδικων για ευρωπαϊκα θεματα σχετικα 
με τις κατευθυνσεις που λαμβανονται απο την ε. 
Ε. 

Γ. �δημοσκοπησεις για την ε. Ε., οργανωμενες τακτικα 
σε ολη την ευρωπη, επιτρεποντας στους πολιτες 
να γνωριζουν τι σκεφτονται τοσο οι συμπατριω-
τες τους οσο και οι πολιτες των αλλων χωρων.

Δ. �η δυνατοτητα, που θα δινεται αρκετες φορες 
το χρονο, να συναντηθουν με τα μελη του 
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ευρωπαϊκου κοινοβουλιου σας η αλλων πολιτικων 
της ε. Ε., στη χωρα που ζειτε.

E. �διαβουλευσεις μεσω του διαδικτυου, οργανωμε-
νες απο την ευρωπαϊκη επιτροπη, για σημαντικες 
που πρεπει να ληφθουν στην ε. Ε., ανοιχτες σε 
ολους τους πολιτες.

Ζ. �παρομοιες διαβουλευσεις, που οργανωνονται απο 
την εθνικη μας κυβερνηση.

Η. �μια διαδραστικη υπηρεσια που χρησιμοποιει το 
διαδικτυο και τα κοινωνικα δικτυα για να συγκε-
ντρωσει σε μονιμη βαση τις αποψεις των πολιτων, 
τις επιθυμιες και τις επικρισεις τους σχετικα με 
τις κατευθυνσεις που λαμβανονται απο την ε. Ε.

Θ. �ενημερωτικες εκστρατειες για να αναπτυχθει 
πολυ πιο ενεργα απ’ οτι τα προηγουμενα χρονια, 
προκειμενου να ενθαρρυνουν τους πολιτες να 
συμμετεχουν στις συζητησεις που προκειται να 
λαβουν χωρα και να λαβουν μερος στις επερχο-
μενες εκλογες για τα μελη του ευρωπαϊκου κοινο-
βουλιου την ερχομενη ανοιξη. 

Σας ευχαριστω και παλι για την συμμετοχη σας σε 
αυτη τη συζητηση.

Εαν περασουν απο το μυαλο σας και αλλες ιδεες μετα 
τη συζητηση, μη διστασετε να μας ενημερωσετε.

(επικοινωνηστε μια σχετικη διευθυνση ηλεκτρονι-
κου ταχυδρομειου που οι ερωτηθεντες θα μπορουν 
να χρησιμοποιησουν για αυτο το σκοπο.)
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